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Online Personal Finance Management (PFM) Tools:
Market Review

What is this document?
This proposal invites you to purchase a research report that will investigate PFM tools that are available to consumers around 
the world. Purchasing the report will enable you to improve or create a specification for a PFM tool based on global best 
practice.

Who are Mapa?
Mapa provides retail financial services clients with competitor insights across all digital channels. In addition to a range of 
ongoing monitoring services in specific product areas and bespoke consultancy services to clients  across the globe, each 
year Mapa produces a series of reports that investigate essential issues  for financial services providers.

For more information about  this proposal or the 2011 report series please contact Ross Methven: ross@mapa-uk.com
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Introduction:
As internet banking platform owners continue to look for ways to differentiate their services and engage more with their customers, 
online personal finance (PFM) tools have emerged as a key battleground. The tools offered range from “lite” analysis offerings 
through to  more comprehensive advisory tools. Customers benefit through more effectively managing their finances. A number of 
research studies suggest that users of PFM tools are more loyal and valuable customers.

Whilst banks such as Spain’s BBVA have provided these since 2008, the last 12 months has seen a number of other banks launch 
similar tools. There are also a growing range of organisations offering access to these tools, including personal finance advice
sites, card networks such as Visa, not to mention the PFM vendors themselves.
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This report will show you a range of PFM tools in a ction from real bank accounts. Purchasing the repor t will provide you 
with a real insight into the relative strengths and  weaknesses of the tools on offer, and help support  your own investment 
decisions in this area.
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1 Personal Finance Management (PFM) Tools

Report Objective:
To provide purchasers of the report with an insight into the leading PFM tools currently available from banks and third parties in the UK 
and overseas, how these compare and what developments are anticipated. Also how banks communicate the tools to their customers

Methodology:
PFM tools are designed to allow consumers to review their finances more effectively, often exhibiting some or all of the following 
features:

• Budgeting tools
• Spending review
• Automatic spending categorization
• Customize / edit categories 
• Visualisations
• Peer comparisons

• Money advice
• Account aggregation – see accounts from other organisations
• Social features
• Cross selling and upselling
• SMS and alerts
• Mobile functionality

Mapa’s multi-lingual financial services researchers will review a 
wide range of PFM tools currently available in a number of 
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• Usability
• Tone of voice
• Cross and up selling
• Financial advice / guidance
• Unique features
• Help / support for using the tool
• Future developments

Countries Covered:
UK, USA, Sweden, Spain, Netherlands, Iceland, Finland, 
Australia, New Zealand and Canada.

Timings:
Report delivery is expected early / mid May

Costs:
£3,000 zero rated for VAT or €3,500.

Next steps:
To purchase this report or to ask any questions, please 
contact Ross Methven: ross@mapa-uk.com

wide range of PFM tools currently available in a number of 
countries, and how the banks are promoting the use of these 
tools. The best examples will be included in the report, along with 
expert commentary. 

A news round-up will be provided within the report. Where it can 
be obtained, Mapa will include details of the who built the tool (in 
house or by a third party) along with details of user numbers. 
Other important features of the PFM tools will be investigated, 
such as:
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The last 12 months has seen a rapid increase in the range of PFM 
tools on offer. A small selection is shown below.
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The PFM report is the second in Mapa’s program for 2011. A range of reports are planned to investigate a range of ‘hot topics’ 
within online financial services. Each report will contain innovative examples from around the world, utilizing Mapa’s portfolio of 
real bank accounts. Examples will be accompanied by an expert commentary providing a real insight into market leading digital
initiatives and techniques. Reports will be produced in the following strands:

More Reports From Mapa

1. Engagement 2. Technology 3. Sales

Personal Financial Management 
(PFM) tools:
Online and mobile tools for money 
tracking, budgeting and advice

Social Initiatives
How are FS companies 
successfully utilizing social media 
to support acquisition and 

Mobile Banking:
Services + features offered; 
Platform support; Device detection; 
SMS usage; Integrating mobile 
with other banking channels; 
Encouraging customers to sign up

Tablet Banking:
How are FS providers deploying 

Effective Selling:
Leveraging known customer 
information to target offers to 
customer segments within online 
banking portals;
Special offers;
Pre-approvals (cards, overdrafts, 
etc);
KYC / Fulfilment processes
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These reports are designed to help financial services providers identify their competitive position, identify best practice, provide 
stimulation for new online / mobile initiatives, support internal business cases and your organisation’s strategic decisions.

Report already available: Tablet Banking Series: Part 2
A global research report that illustrates how tablets are changing the way banking consumers interact with online information; 
More information available here: http://bit.ly/eYTLaT (PDF)

to support acquisition and 
retention? How can you learn from 
the success (and mistakes!) of 
other FS companies?

How are FS providers deploying 
content for this exciting new 
platform? What kind of content is 
being used in different product 
areas? 

KYC / Fulfilment processes

Please note that both new to brand 
and sales to existing customers will 
be included, possibly in tow 
different reports. 

Customer Communities + Panels
Developing open or closed customer 
areas to obtain feedback, 
suggestions and to allow self-help. 



4 Where can you find out more?

Our website is a 
great place to start 
to read more about 
us and our services. 
We also have a 
news sections with 
regular posts on 
trends and 
developments in the 
online financial 
services industry.
www.mapa-uk.com

You can follow our 
links and what we 
are saying on 
Twitter . A good 
place to go to catch 
everything.
@mapainsight

We actively monitor 
the web for industry 
related news on 
trends, statistics 
and predictions.  
Our Delicious
bookmarks cover 
global financial 
services and related 
industries.
www.delicious.com/
mapabookmarks

We also have an 
active Linked In 
Group called Digital 
Banking Innovation 
with approx. 1,000 
members.
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Mapa International Ltd
73 Princedale Road
London
W11 4NS

www.mapa-uk.com
t: +44 20 7727 3130
e: mark@mapa-uk.com


